
OAKLAND ATHLETICS HOMESTAND HIGHLIGHTS 
BALTIMORE ORIOLES (APRIL 30-MAY 2), TORONTO BLUE JAYS (MAY 3-6), & TAMPA BAY RAYS (MAY 7-9) 

COMMUNITY CORNER PRESENTED BY KAISER PERMANENTE: On home game days, fans can visit the Community Corner 
behind Section 218 to buy A’s swag, such as sunglasses, drawstring backpacks, bobbleheads, and more. Fans can visit the 
Community Corner from when ballpark gates open until one hour following first pitch. Proceeds benefit the Oakland A’s 
Community Fund. 

A’s MASK GIVEAWAY: The A’s will give away co-branded masks, presented by Kaiser Permanente, to early arriving fans on 
Saturday, May 1. Tickets are available at athletics.com/tickets. 

A’s GIVE-A-THON: The A’s Give-A-Thon is returning from May 3 to 9. Fans who make a donation to the Oakland A’s Community 
Fund will receive a gift and two Plaza Level vouchers. The $50 donation level includes a custom A’s T-shirt. 

JEDI WARRIORS TICKET PROMOTION: Fans can grab a special Jedi Warriors Field Level ticket for the game on Tuesday, May 4 
versus the Blue Jays, courtesy of Jed and Milessa Lowrie. With every Field Level ticket purchased, $8 will be donated to the 
Oakland A’s Community Fund. The Lowries will match the total donations. 

510 WEEKEND: The A’s will celebrate Oakland’s art, history, and culture throughout the Tampa Bay series (May 7-9) ahead of 
510 Day, the unofficial May 10 holiday that is a nod to Oakland’s area code. 

OAKLAND HAT GIVEAWAY: Early arriving fans will receive an A’s hat, presented by Comerica Bank, on Saturday, May 8. 

DONATION OF THE GAME: During every home game, fans who make a $35 donation to the Oakland A’s Community Fund will 
receive a special A’s gift. Visit athletics.com/communitycorner for more information.

CONCESSIONS: Concessions stands are open for walk-up ordering. Fans who want to skip the line can continue to order and 
pay for food and beverages via the MLB Ballpark App and then proceed to the concessions location for contactless pick-up. 
Traditional in-seat hawkers will also be available for beer and snacks, and fans can continue to bring food and nonalcoholic 
beverages into the park.

HEALTH & SAFETY PROTOCOLS: A number of policies and protocols are in place to ensure the health and safety of fans, 
employees, and vendors, including: physically distanced seating; required face coverings; mobile-only ticketing via the 
MLB Ballpark app; cashless transactions; contactless ordering for concessions; the closure of all social spaces, including 
The Treehouse, A’s Stomping Ground, Shibe Park Tavern, and Championship Plaza; hand sanitizing stations throughout the 
ballpark; and health screenings for full-time employees and event staff. To learn more, visit athletics.com/safety. 

CASH-FREE BALLPARK: The Coliseum is a cash-free ballpark this season. Fans can use major credit cards and debit cards 
for food and drink purchases via the MLB Ballpark app and merchandise purchases in the two Team Stores. Debit cards are 
available for purchase using cash at a limited number of locations inside the ballpark.

BAG AND FOOD POLICY: Bags are allowed for games and must be smaller than 16”x16”x8”, with the exception of diaper bags. 
Fans are also permitted to bring in their own food and beverages (with the exception of cans, glass bottles, and alcohol).

PARKING: On-site parking is available in the South lots only due to the Vaccination Center in the North lots. Parking is $30 and 
cashless payments are required for all purchases. Parking gates open 90 minutes before first pitch. Tailgating is not allowed. 
Visit athletics.com/transportation for more information. 

PUBLIC TRANSPORTATION: BART provides additional trains after regular BART service ends for A’s fans departing night games 
at the Coliseum. The additional trains are long trains to ensure physical distancing. Masks are required while riding. Please 
visit athletics.com/transportation for the train schedule. 



NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: Joshua’s Gift provides support for 
the social, mental, emotional, and economic needs of 
families living with autism. Joshua’s Gift works to create 
a society where everyone is accepted, respected, and 
included.

FRIDAY, APRIL 30 | 6:40 P.M.

TUESDAY, MAY 4 | 6:40 P.M.
JEDI WARRIORS: A donation of $8 per ticket will be 
donated to the Oakland A’s Community Fund for all Field 
Level tickets purchased for the May 4 game versus the 
Blue Jays. Jed and Milessa Lowrie will match the total 
donations.

NONPROFIT PARTNER OF THE GAME PRESENTED 
BY KAISER PERMANENTE: Community Kitchens is a 
repurposing of Oakland’s restaurants to provide hot 
meals for those in need during the COVID-19 pandemic. 
Community Kitchens raises funds to purchase low-cost 
meals from Oakland restaurants for donation to local 
nonprofit relief organizations who distribute directly to 
the community. 

A’s MASK GIVEAWAY: Early arriving fans will receive an 
A’s mask, presented by Kaiser Permanente. Masks will be 
available at the gates for contactless pick-up. 

HONORARY BAT KID: Beaux D. from Hercules. Beaux is 8 
years old and plays in Tara Hills Baseball League.

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: Students Rising Above (SRA) works 
at the intersection of racial equality and education, 
serving low-income, first-generation students, 95% 
of whom identify as students of color. By utilizing the 
resources and support from SRA’s programs, SRA students 
have a 90% college graduation rate, and nearly 80% of 
SRA students secure a professional job within one year of 
graduation.

SATURDAY, MAY 1 | 1:07 P.M.

WEDNESDAY, MAY 5 | 6:40 P.M.

COMMUNITY SPOTLIGHT: Each Wednesday, an A’s 
community partner will join Vince Cotroneo on the A’s 
radio pregame show to talk about their involvement in 
our communities. Fans can tune in each week 30 minutes 
before first pitch. 

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: The Agricultural Institute of 
Marin (AIM) is a Bay Area nonprofit organization that 
has been dedicated to supporting farmers and their 
locally produced foods for more than 38 years. AIM runs 
eight Certified Farmers Markets across the Bay Area and 
provides hands-on and virtual education, training, and 
community support programs.

VIRTUAL PLAY BALL KID PRESENTED BY CHEVROLET: James 
S. from Castro Valley. James is 7 years old and plays in 
Castro Valley Little League.

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: Keep Playing Baseball is a nonprofit 
that works to give every high school baseball player the 
knowledge and resources needed to play college baseball, 
succeed as a collegiate student-athlete, and earn a degree.

SUNDAY, MAY 2 | 1:07 P.M.

MONDAY, MAY 3 | 6:40 P.M.

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: White Pony Express is a nonprofit 
that operates a large-scale food rescue program that 
delivers an average of 13,500 pounds of food each day to 
70+ recipient partners throughout Contra Costa County. 



NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: Oakland Kids First develops 
powerful student leaders who create school cultures of 
safety and belonging, while leading campaigns to increase 
educational equity for low-income youth of color in 
Oakland high schools.

THURSDAY, MAY 6 | 12:37 P.M.

SUNDAY, MAY 9 | 1:07 P.M.

BREAST CANCER AWARENESS DAY: The A’s will host Breast 
Cancer Awareness Day to honor and celebrate those who 
have battled breast cancer. Jen Gregovich will serve as the 
Honorary Bat Girl for the game. 

VIRTUAL PLAY BALL KID PRESENTED BY CHEVROLET: Micah 
S. from Santa Rosa. Micah is 11 years old and plays in West 
Side Little League.

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: The American Cancer Society 
funds and conducts research, shares expert information, 
supports patients, and spreads the word about prevention 
with the mission to free the world of cancer. 

TEACHER APPRECIATION NIGHT PRESENTED BY ROSS 
DRESS FOR LESS: The A’s will celebrate Bay Area educators 
and their dedication to making our communities and 
classrooms brighter during Teacher Appreciation Week 
from May 3 to 7. The A’s will recognize a teacher each 
day throughout the week on their social channels, 
and the team will cap off the week by hosting Teacher 
Appreciation Night at the Coliseum on May 7. 

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: College Track’s 10-year program 
equips students of color from low-income communities 
to become the first in their family to earn a bachelor’s 
degree, fulfilling the promise of higher education for 
generations to come. In partnership with the A’s, more 
than 700 Oakland students are on the path to achieve 
social mobility and a life of opportunity, choice, and power.

FRIDAY, MAY 7 | 6:40 P.M.

OAKLAND HAT GIVEAWAY: Early arriving fans will receive 
an A’s hat, presented by Comerica Bank. Hats will be 
available at the gates for contactless pick-up. 

HONORARY BAT KID: Gavin H. from San Lorenzo. Gavin 
is 8 years old and plays baseball in the Castro Valley 
Independent Sports League.

SATURDAY, MAY 8 | 1:07 P.M.

SATURDAY, MAY 8 (CONTINUED)

NONPROFIT PARTNER OF THE GAME PRESENTED BY 
KAISER PERMANENTE: Formerly Oakland Digital, 
BRIDGEGOOD is a nonprofit that prepares job seekers, 
predominantly Black, Indigenous, and Women/People 
of Color, in the digital design field by inspiring first-
generation college students to become creators in User 
Experience (UX), User Interface (UI), and Visual Design; 
leaders in their communities; and designers of social 
good through exposure to STEAM (Science, Technology, 
Engineering, Art, Math).


